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Regent Pacific (0575.HK)’s Deep Longevity Awarded Second Place in the
Nestlé VITAL Smart Aging Global Challenge

Recognized by Nestlé’s Flagship Product Line, Nestlé VITAL, Deep
Longevity’s Al-driven Technology Leverages Scientific Validation to
Capture Opportunities Within the Longevity Economy System

Hong Kong, 25 June 2026 — Regent Pacific Group Limited (“Regent Pacific’ or the
“Company” together with its subsidiaries, the “Group”; stock code: 0575.HK), is delighted to
announce that Deep Longevity, an Al-powered biological aging platform, came in second
place in the Nestlé VITAL Smart Aging Global Challenge, a global innovation competition that
drew entries from 150 companies worldwide. This accolade formally recognizes Deep
Longevity as one of the world’s leading health technology innovators. It not only reflects the
success of its products but also signifies that the Group’s Al-driven longevity technologies
have received professional recognition from top international institutions, laying a critical
foundation for further global market expansion.

The Nestlé Smart Aging Global Challenge is a worldwide innovation competition created to
identify breakthrough technologies that make healthy aging tangible, measurable, and
accessible — giving consumers reliable tools to track key health metrics through a clear,
evidence-based feedback loop. The challenge supports Nestlé VITAL, the company's flagship
healthy longevity product line now expanding across Latin America, Europe, and Asia, which
is built on the principle that aging well should be evidence-based rather than guesswork. For
Nestlé VITAL's “Intelligent Aging” initiative, Deep Longevity’s intelligent aging ecosystem
represents a significant step forward—from reliance on self-reported habits and supplement
tracking to the acquisition of objective biological evidence.

Deep Longevity, which has been actively expanding into the U.S. market since earlier this
year, operates at the intersection of artificial intelligence and longevity science. Its proprietary
Al-powered aging ecosystem provides real-time, scientifically validated biological age
assessment capabilities, enabling consumers to better understand their health and take
proactive steps toward improvement, while also empowering brands to deliver truly
personalized consumer health experiences. Its proprietary aging clocks enable consumer
health brands, longevity clinics, diagnostic laboratories, insurers, hospitals, and
pharmaceutical companies to integrate biological age intelligence directly into their products
and services.

Deep Longevity’s approach to healthy aging is scientifically validated across several
dimensions:



« Validated biological aging clocks that monitor multiple organ systems using
metabolic, immunological, and physiological markers

¢ Al models trained on large-scale health data, validated through peer-reviewed
research published in leading international journals, including Aging & Disease

e Seamless APl and SaaS integration into existing consumer health platforms, clinical
workflows, and product ecosystems

e Personalised health intelligence that replaces one-size-fits-all nutrition advice with
precisely targeted longevity interventions

e« A proven track record with longevity clinics, hospitals, diagnostic labs, and global
health organisations across multiple continents

o Al-powered Mind Age technology delivering validated cognitive and well-being
insights across key psychological dimensions, supporting a more holistic approach to
personalised healthy aging

This recognition from Nestlé reflects a broader trend: The market potential for Al-driven
longevity science to deliver personalised, preventive health solution at scale. For the past few
years, Deep Longevity has been expanding the global reach of its Al-powered health and
longevity technologies through partnerships with organisations including Humansa Health,
headquartered in Hong Kong and Asia’s leading longevity centre, Referans Group — one of
Azerbaijan's largest healthcare and diagnostic networks — Chularat Hospital in Thailand, and
Longevitydoc in Europe.

"This recognition from Nestlé is not just an award, it's confirmation that the future of consumer
health is personalised and measurable,” said Deepankar Nayak, CEO of Deep Longevity.
"We built Deep Longevity to answer the question everyone asks as they age: am | getting
healthier? Now, for the first time, they can know."

The health and longevity market represents a massive opportunity. Currently, chronic
diseases account for 90% of the US$4.5 trillion annual healthcare expenditure in the United
States.

About Deep Longevity

Deep Longevity is an Al-powered biological aging intelligence company dedicated to making
healthy aging measurable and actionable. Its proprietary aging clock technology — validated
through peer-reviewed science and published in leading international journals — measures
biological and cognitive aging across multiple physiological systems, enabling healthcare and
consumer health organisations to integrate personalised aging intelligence into their products
and services. For more information, visit www.deeplongevity.com.



http://www.deeplongevity.com/

About Regent Pacific Group Limited (Stock code: 0575.HK)

Regent Pacific is a diversified investment group based in Hong Kong currently holding various
corporate and strategic investments focusing on the healthcare, wellness and life sciences
sectors. The Group has a strong track record of investments and has returned approximately
US$298 million to shareholders since its initial public offering in May 1997. Recently, the
National Medical Products Administration (“NMPA”) has officially approved the New Drug
Application (“NDA”) for Senstend, an innovative treatment for premature ejaculation inclusive
of a 4-year data protection period, which became effective on June 10, 2026.

www.regentpac.com
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The English version of this press release shall prevail in case of any discrepancy or
inconsistency between the English version and its Chinese translation.
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